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Question Overview & Explanations

Creative Industries of Cambodia Association for Development and Advocacy
(CICADA)
Data Collection
— FOR ORGANISATIONS ONLY -
Last updated: 28 September 2022

- Link to the Survey
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Preliminary Notes
- CICADA plans to collect data from individuals and organisations working in the cultural and
creative industries in Cambodia every six months to build a strong data set that will help the
sector to better understand trends and advocate for improvements, and make relevant
development decisions.
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- Please report only information for 1° half of the year [January — June 2022]

- There are different survey forms and question overviews such as this for individuals and

organisations.
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Data Collection

Question: Do you agree to the collection, storage, processing, and public sharing of the data you
will provide in this form?

- All data collected remain anonymous. You cannot be identified, nor will we make attempts to
identify you.

- You are welcome to provide your phone number in the last question. In that case, the data will not
be anonymous anymore to the people with access to the raw data. Your data remains anonymous
publicly and will not be identifiable.

- Data will only be shared publicly as summaries and analyses, and is otherwise confidential.

- You will need to grant consent for data collection for CICADA to legally collect, store and use your
data.

- Only the CICADA Secretariat will have access to the raw data, including independent contractors.

Your data will not be shared or sold.
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CICADA Membership

Question: Are you a member of CICADA?

- CICADA stands for Creative Industries of Cambodia Association for Development and Advocacy.
CICADA envisions a diverse and flourishing Cambodian society where cultural and creative
industries are recognized, valued, and thriving. CICADA’s purpose is to represent and advocate for
the cultural and creative industries to develop a sustainable and inclusive infrastructure to ensure
that our sector is at the heart of political, economic and social decision-making.

- CICADA is a membership organisation that accepts both individual and institutional membership.
You can learn more about CICADA membership here.
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For Profit / Not-for-Profit
Question: Are you operating for-profit or not-for-profit?

smi

Non-governmental organisations (NGO), associations, foundations, social enterprises and public
institutions are non-profit / not-for-profit entities. They reinvest all profits back into the
organisation’s objectives.

Limited liability companies, sole proprietorship, partnerships, and other companies are for-profit

entities. Profits are generally used for individual gain.

If you are not formally registered, please determine whether your profits are for individual gain
(for-profit) or go entirely back into the organisation (not-for-profit) for future activities.
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Location

Question: In which province are you based / operate in?

Generally, this is the province in which you are registered and/or have your headquarters.

If you operate in more than province, please select the most important province for your work.
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Primary Sector

Question: Which is your primary sector that you operate in?
- Please select the sector most important for your work.

- You can select additional sectors in the next question if you operate in multiple sectors.



- Think primarily of your discipline / industry rather than your function. If you run a music festival,

please select music (and not festival). If you are a broker for contemporary sculptures, please

select visual arts (and not CCl agency). If you are a film archive, please select film (and not

archive). If you are a theatre set designer, please select performing arts (and not design and

creative services)

- Here are non-exhaustive explanations for each category:

o Performing Arts include all forms of theatre, dance, circus, as well as performance art.

o Musicincludes all forms of music production, recording, touring, streaming, education, as
well as instrument making and support services.

o Visual arts include all forms of painting, sculpture, installation, photography, and video
art.

o Audiovisual includes all forms of film, animation, and artful video games.

o Literature and publishing include all forms of books, magazines, poetry, scripts, readings,
and online publishing.

o Crafts and culinary arts include all forms of wood, metal, leather, pottery, weaving, and
jewellery, as well as culinary arts.

o Heritage, museums, libraries, archives may also include both cultural and natural heritage
sites as well as archaeological sites.

o CCl agencies include all forms of event and festival management, professional
development and training providers, grantmaking institutions, advocacy bodies, as well as
incubation services for the cultural and creative industries.

o Advertising, TV and radio include all forms of advertising design, television, radio, and
online broadcast media and video games primarily financed through traditional
advertisement.

o Creator / influencer economy includes the running of podcasts, video channels, live
streaming channels, and online communities that are based around an individual creative
brand and enable two-way communication with followers. Revenue sources are often a
mix of advertising revenue, brand sponsorships, micro tipping, and subscription services.

o Design and creative services include all forms of fashion design, visual and graphic design,
creative product design, as well as interior design and architecture.
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Secondary Sector

Question: If any, what other sectors do you operate in?
- If you operate in additional sectors, you may select as many sectors as you operate in.
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Registration

Question: Are you formally registered?
- Aformal registration means you have filed the necessary paperwork with the relevant ministries

and/or the General Department of Taxation (GDT), and have been officially approved by these
authorities.

- If you have any of the following, you are considered registered: tax patent, company registration,

MoU with one or more ministries regarding your existence.
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Type of Registration

Question: What type of registration do you have?
- Please select your type of registration.

- If you have more than one registration (e.g. a Foreign NGO and a Limited Liability Company, or a
Foreign NGO and a Local Association), please complete this form for each organisation

separately.
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Revenue

Question: What was your revenue in 1st or 2nd Semester of the year?
- Revenue is the total income of your organisation. This might include sales, grants, and other

sources of income.

- Revenue is your income before you deduct any expenses or taxes.
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Domestic Revenue
Question: What percentage of your total revenue was from within Cambodia? (i.e. domestic

revenue)
- Domestic revenue only counts income you make in Cambodia. This includes income from local

and foreign individuals and organisations who operate in and/or physically are in Cambodia.

- Sales, grants, and other sources of income from outside Cambodia are excluded in this category.

- You may estimate the percentage.
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Revenue from Cultural Activity

Question: What percentage of your total revenue resulted from cultural activity?

Revenue from cultural activity means that you only count income from the core cultural or
creative practice of your organisation. Any commercial activities outside of your cultural or
creative mission are excluded in this category.

Cultural activity must not include any commercial sales or income generation that are not part of
your core cultural or creative practice.

For example: A performing arts organisation produces shows and also runs a restaurant business
for pre-show snacks. Ticket sales for the performance qualify as cultural activity, selling food and
drinks at the restaurant do not qualify as cultural activity.
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Revenue from Tourism Industry

Question: What percentage of your total revenue was generated through the tourism industry?
- Revenue from the tourism industry only counts sales, donations, grants and other income from
individuals and organisations that are primarily operating in the tourism sector.

- This may include income from ticket sales through tour operators, donations from individual
tourists, graphic design contracts for hotels, video production for airlines, and many other forms.

- Revenue from the tourism industry may include revenue from cultural and non-cultural activity, as
well as domestic and international revenue.
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Taxes

Question: Do you pay any taxes?
- If your organisation regularly pays any of the following taxes, please select ‘yes’: income tax, tax
on profit, salary tax, withholding tax (withheld by the buyer to pay tax to government), specific tax
on entertainment, any other corporate taxes.
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Taxed Revenue

Question: What percentage of your total revenue was taxed?
- If you only officially declare part of your revenue, please share an estimate percentage of the
revenue you have declared and that was subsequently taxed.



- Some organisations might have informal income (no receipts) and choose not to declare it. This

informal income will not be taxed.

- If you declare all of your revenue, you need to fill in ‘100’.
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International Sales

Question: Do you sell cultural products internationally?
- Asaleis only international if the buyer is based outside of Cambodia.

- Cultural products include both cultural / creative goods and cultural / creative services.
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Export Regions

Question: What was your top export region in 1st or 2nd Semester of the year?
- If you have international sales, identify the region in which you sell cultural products for the

highest total sales income.

- For example: If you sell 5 products to ASEAN countries for a total of $10, and 2 products to EU

countries for a total of $20, please select the top export region ‘EU’.
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International Collaborations

Question: How many new international collaborations did you participate in during 1st half of
20227
- Aninternational collaboration is any work that you approached as part of a team or consortium
with organisations and individuals outside of Cambodia. Collaboration with foreign individuals or
organisations do not count in this category.

- International collaborations may include co-productions, co-created projects, consortium

consulting work etc.
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Cultural Products

Question: How many cultural products that you have created / produced / designed were
released / premiered in 1% half of 2022?
- Cultural products include both cultural / creative goods and cultural / creative services.

- Cultural products can be both tangible (e.g. jewellery design) and intangible (e.g. choreography).

- Commissioned work only counts for the artists / author / creator, but not for the commissioner.
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Intellectual Property Registration

Question: Have you registered any cultural products as intellectual property in 1st half of 20227
- Individual cultural and creative products can be registered as intellectual property to prevent theft
of ideas, inventions, designs, and artistic work.

- Cultural products include both cultural / creative goods and cultural / creative services.

- Copyrightis a form of intellectual property; if you have registered copyright for any of your
cultural products, you have automatically registered it as your intellectual property.

AYUgUMMISIAYM

=}

iz InEUARUIYREU stHugAmsgurfmagri§uanisingm ghiw:inw digidvg)
YovLY AgNYAIS:?
- ISIgRUISUAYN AYA]
[PRJRMANGAY (MoC)
- BUANUIYGEE ShASAIGUAZUANMGHIMSGUMMAYRI§U
ﬁ§ mIGUAY MIGS Shminiri )«
- RAUARUIYIEEERS NS MIY/REAGUAY ShirunAgIy[REAGIUAYH

<

t{eal)}

8

UEMHGG:Uisi[argitiyng SWTG[RAINYJ: (MoCFA) 81

N IdgjmImImIngG

%C.’JD

Intellectual Property in Cambodia

Question: How many cultural products have you registered as intellectual property in Cambodia
in the 1st half of 20227
- In Cambodia, intellectual property can be registered at the Ministry of Culture and Fine Arts
(MoCFA) and the Ministry of Commerce (MoC).

- Individual cultural and creative products can be registered as intellectual property to prevent theft
of ideas, inventions, designs, and artistic work.

- Cultural products include both cultural / creative goods and cultural / creative services.
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Intellectual Property Abroad

Question: How many cultural products have you registered as intellectual property abroad in 15t
half of 2022?
- If you have registered any of your work as intellectual property outside of Cambodia, please select

the number of works.

- Individual cultural and creative products can be registered as intellectual property to prevent theft

of ideas, inventions, designs, and artistic work.

- Cultural products include both cultural / creative goods and cultural / creative services.
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Intellectual Property Countries

Question: In which country/countries have you registered cultural products as intellectual
property?
- Name all the countries in which you have registered intellectual property outside of Cambodia.

- Individual cultural and creative products can be registered as intellectual property to prevent theft

of ideas, inventions, designs, and artistic work.

- Cultural products include both cultural / creative goods and cultural / creative services.
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Digital Cultural Products

Question: Do you sell digital cultural products?
- Digital cultural products include both cultural / creative goods and cultural / creative services that

are digital / virtual in its form.
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Physical Space

Question: Do you maintain a physical space? (Except for an office)
- Physical cultural spaces include theatres, stages, studios, galleries, libraries, archives, showrooms

etc.
- Only name permanent or semi-permanent spaces that you maintain or share with other actors.

- Offices do not count in this category. Offices that also feature creative spaces such as an artist

studio or a rehearsal room can be counted.
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Cambodian Visitors

Question: What percentage of your visitors / customers / clients have been Cambodian?
- ‘Cambodian’ is not strictly defined. Please count people who generally reside in Cambodia,
excluding foreign expats and tourists.

- Estimates are fine.
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Trainings Organised

Question: How many trainings / workshops have you organised during the first half of 20227
- Inthis category, count all professional development activities that you have organised or hosted,
both internal and external.

- If one training consists of multiple workshops, count the series as one only.
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Trainings Joined
Question: In how many external trainings / workshops have members of your organisation
participated in during the first half of 2022?
- Inthis category, count all professional development activities that you and members of your
organisation have participated in or joined. Count only external trainings and workshops.



- Members of your organisation refers primarily to your employees. If you are a membership

organisation, this is also applicable.

- If one training consists of multiple workshops, count the series as one only.
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Inter-sectoral Partnerships
Question: How many new inter-sectoral partnerships have you established in the 1st half of

20227
- Inter-sectoral partnership means collaboration or contractual relationship with an organisation

or individual that doesn’t work in the cultural sector. Non-cultural sectors might include health,

education, tourism, hospitality, and others.

Only count partnerships that you have newly established in the first semester of 2" semester of

the year (based on the time you are filling out this survey).

=}

uaNIs IEMUANNIMIMEUEAIURIEAGRILIAN Jwin Bigidugiuoby nghunis:?
- URAGAMMARA IMWiINwAYUSRGIRAISISMUSHW 9 SHGSSIUMUSUSIU
MUNMUG:Y [URISIOYUSAYWESSTs[IfhHA NUMANISIRImumumU
O W IHUMGMANSINUHSIAAIUANUSIURIHAY
- QRIMUMUIASSYWas
o [MAGANNIENUSSUMS: [MAGANUAMYWAMINUARUARUIYGEIURIHA
Saruaymnmiinginuisiugm
o YUSR: NUMIUIRAIMWYAN yHhmnlsus|grmicutim tlgmsuasan

ismingigldupUBNMYW IMUANWYRNESWUIIES yegmalifa
MUHSIMA

-.ll



MIUIGIA: MIJEGIANANMMYWINWYAN UHRMNIRUBS|Imiunim Shes
BIsUasNMUBAMYUH

nnmIiguRY: MURMAMMYWAMEIAYMG]
Wium MIMARARU ys[phinpis)atsatySnpiv miaugy AmuauamId

(mAng ShRUARUUIMIGIRRIE)as [MNGUUAUGMIAMYWARNUS

Wiig yau ysimnlduigminyw Studinidessidumsmyisung
AimIn UAQUIINESIHIg) A

RARS / MIGUYUSAMUS: MAGauMMyWiuUIRAWANUSA U

gEUmMAUISYIA9

g} 9: spiisimAGanuinpNs)alduES|RISH[UIA S NI

D

shmmumuum fUBIAUEA

D-?

‘S
S
=
)
=
63

Funding Sources

Question: What were your largest funding or financial sources in 1% half of 2022?

Please rank the option with the largest amount at position 1 and subsequent lower amounts in

descending order. If some of the options do not apply to you, place them at the bottom in an

order of future relevance to your organisation.

These are the categories:

O

Earned income: Any revenue from sales of your cultural products and adjacent business
activity.
Grants: Any contributions by individuals or organisations that do not need to be paid back

but have performance conditions attached, i.e. by philanthropic donors or international
NGOs.

Donations: Any contributions by individuals or organisation that do not need be paid back
and have no conditions attached.

Corporate sponsorship: Any payments from businesses in exchange for visibility, brand
association, product placements or other forms of marketing value. Sponsorships are

transactional.

Loans and other financial products: Any transactional income from financial institutions,
individuals or organisations that work with and make available capital in exchange for
financial or other benefits.

Private / self-funding: Any income contributed by the founder or shareholders
individually.

Other: Any other forms of income that do not fit into above categories.
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Strategic Plan

Question: Do you have a strategic plan that covers a minimum of three years?

A strategic plan should cover your organisational goals and strategies for the coming three or
more years, especially in terms of business model, planned activities and financial responsibilities.
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Inclusion and Diversity Plan

Question: Do you have an inclusion and diversity plan?

An inclusion and diversity plan includes organisational strategies, policies and goals how to
achieve more equity, inclusion and diversity within the organisation.

An inclusion and diversity plan usually outlines steps how to create a welcoming and supportive
work environment that expands access and success for diverse groups within your organisation.
Aspects you might find in an inclusion and diversity plan include equal pay, recruitment strategies,
accessibility tools, and more.
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Sustainability Plan

Question: Do you have a sustainability plan?
- Asustainability plan includes organisational strategies, policies and goals to address the
organisation’s commitment to social, economic, environmental and / or cultural sustainability.

- Aspects you might find in a sustainability plan include environmentally friendly travel policy,
carbon reduction goals, community support strategies, and more.
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The next section is about cultural & creative workers in your organization.
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Creative workers include all of these: 1) creative occupation in a creative sector (e.g. fashion
designer), 2) non-creative occupation in a creative sector (accountant in a gallery), 3) creative
occupation in a non-creative sector (dancer in a restaurant)
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Full-time Workers

Question: What is your number of paid full-time workers?
- A paid full-time worker usually works 5 days per week for the organisation and is remunerated
for it on a regular basis.
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Full-time Workers Average Salary
Question: What is the average monthly net salary of your full-time workers?
- Net salary is the money a worker receives, generally after tax is deducted by the employer.
- You calculate the average monthly net salary by summing up all individual monthly net salaries of
full-time workers and divide this total by the number of full-time workers.
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Part-time Workers
Question: What is your number of paid part-time workers?
- A paid part-time worker usually works between 1 and 4 days per week for the organisation

and is remunerated for it on a regular basis.
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Part-time Workers Average Salary
Question: What is the average net hourly pay of your part-time workers?

- Net pay is the money a worker receives, generally after tax is deducted by the employer.
- You calculate the average hourly net pay by summing up all individual hourly net pays of part-time
workers and divide this total by the number of part-time workers.
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How many hours do your part-time workers work per week on average?
- Part-time workers are workers that work less than five days per week; which can range from 2 - 32

hours.

- If you have multiple part-time workers that work different hours per week, please calculate the
average by summing up all individual working hours and divide this total by the number of part-time
workers.
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Workers with Contract

Question: What percentage of your workers have a written contract?
- Written contracts are legal documents signed and / or thumb-printed by both the workers and

the employer.
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Freelancers and Contractors

Question: How many freelancers / independent contractors did you work with in 1st or 2nd
Semester of the year?
- Freelancers and independent contractors are no workers or employees of your organisation. They
are hired to perform specific services and bill the organisation for these services.

- Freelancers and contractors may or may not have written contracts.

- If taxes are paid, withholding tax would apply.
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Volunteers

Question: How many volunteers did you work with in 1st or 2nd Semester of the year?
- Volunteers who conduct work for the organisation are not paid.

- Volunteers may or may not have written contracts.
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Social Protection

Question: Do you provide access to NSSF, insurance plans or other forms social protection?
- Select yes if your organisation provides or facilitates access to benefits beyond a salary, such as
pension and unemployment schemes, insurance, social security funds or other arrangements that
support workers in times of need.

BU:maisigani



RN 1n6gsysigIsSnmuG Bl UM SN WD ALY W/[@AGANUIURIUFNA U
R NU[AIYIA?

IS SHARIM S MIRNIEAGEQRYWESS T YRy
vsrjigIssintiugnAmsiganImig 1s:m

gw mingrouigiig)a 8ang yaisighusa yua
S RISIMEISLE UnﬁJIUHSﬁJ}@]hHNIuMTL@Iqug
IGAGSSAUIUIMWGSSUAMNAT a1z BSRJGSS Mo

UAMA 69 1A = UsfJj 0.0 SN

[N}

Family Impact

Question: What is the average number of people supported by one salary / individual income?

This question will require some internal research. Please ask your workers how many people they
support financially. This may include spouses, children, parents, other family members, friends,

dependents, or sponsored individuals.

To calculate the average, sum up all people supported by all your workers and divide the total by

the number of workers.

o For example: 376 people supported / 56 workers = 6.7 people
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Government Consultation

Question: Have you been consulted by any Cambodian government agency in 1st or 2nd

Semester of the year?

Consultation by a Cambodian government agency (incl. ministries) may include request for
feedback or opinions, policy consultation, participation in a forum, or requests for data.

Compulsory requests for information, issues of compliance or regular checks to not count in this

category.
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Access to Cultural Products

Question: What is your personal opinion on the situation of access to cultural products in
Cambodia today?

Cultural products include both cultural / creative goods and cultural / creative services.
Cultural products can be both tangible (e.g. jewellery design) and intangible (e.g. choreography).

Access factors may include distance to cultural events, cost of participation, number of available
cultural products, freedom to participate, communication etc.
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Cultural Diversity

Question: What is your personal opinion on the situation of cultural diversity represented in
cultural products in Cambodia today?

Cultural diversity refers to the many ways in which the cultures of groups and societies find
expression. These expressions are passed on within and among groups and societies.

Cultural products include both cultural / creative goods and cultural / creative services.

Cultural products can be both tangible (e.g. jewellery design) and intangible (e.g. choreography).
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Inclusivity

Question: What is your personal opinion on the situation of inclusivity of the cultural and creative
industries in Cambodia today?
- Inclusivity is the current situation of the ability and opportunity of people, who are
disadvantaged on the basis of their identity, to take part in society.
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Freedom of Expression

Question: What is your personal opinion on the situation of freedom of expression in Cambodia
today?
- Freedom of expression is a principle that supports the freedom of an individual or a community to
articulate their opinions, ideas, and cultural expressions without fear of retaliation, censorship, or

legal sanction.
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Participatory Policy Making
Question: What is your personal opinion on the situation of ability to participate in policy making

in Cambodia today?
- Participation in policy making might include providing information and data, joining consultations,

submitting petitions, co-drafting policies, involvement in impact assessments, and other form.
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Financial Healthiness

Question: What is your personal opinion on the situation of financial healthiness of the cultural

and creative industries in Cambodia today?
- Financial healthiness refers to the financial management and sustainability of cultural and

creative industries in Cambodia, including access to funding, government expenditure on culture,
size of organizational financial reserves, organizational cashflow, fair remuneration, and other

aspects.
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Survey Taker

Question: Who has completed this survey?

- Please select the role that most closely relates to your position and responsibilities:

o

VEL ¥y

rinnis Hags[pimsargioaiiuAlusginigiurIALs Y UhiamBm [URISIOHA
UMAYRIME RJIRIANIUMAUTISUSIGIBWIVAIHA AJBIANAHARNINSSIRI)S1RI[mY
U

Board Member / Shareholder: Somebody with full legal responsibility and full oversight
for the overall organisation.

Executive Director / CEO: Somebody with full oversight and responsibility for the overall
organisation.

Director of Finance / CFO: Somebody with full oversight and responsibility of all financial
matters.

Director of Programmes / COO: Somebody with full oversight and responsibility of all
programmes and operations.

Project / Programme Manager: Somebody with broad responsibility for full programmes
or projects, including budget and staff responsibilities.

Officer / Coordinator: Somebody with limited responsibility for narrowly defined work
areas, generally executing work plans and following supervisor direction.

Consultant / External: Somebody not employed by the organisation but contracted or
asked to complete this survey on the organisation’s behalf.
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Phone Number

Question: You are not required to share your phone number. However, if you are happy for
CICADA to follow up with you for clarification questions, please do.
- Itis not compulsory to share your phone number.

- CICADA might want to get in touch to clarify certain answers. If you are happy to respond, feel
free to share your phone number.

- If there are no further questions, your phone number will be deleted from the data set so it

remains unidentifiable from there on.
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Closing Notes
- If you have any questions or concerns, please contact the CICADA Secretary General here:

cci@cambodianlivingarts.org

- You can revoke your consent to use your data at any time. Please contact the CICADA Secretary
General, identify your data, and your data will be deleted.



