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More than a third of organisations work 
primarily in the performing arts.

ទស#នីយ'(ពសិល,ៈ
Performing arts

អក#រសិល,៍ និងេ4(ះពុម8ផ:(យ
Literature and publishing

ត<ន=ី
Music

សិល,ៈសូន?រ @ប
Visual arts

េសB(កមCរចE( និងៃចGHបឌិត (មូ៉ដ េM(តទស#ន៍ ផលិតផល)
Design and creative services (fashion, visual, product)

េM(តទស#ន៍ ('(ពយន= គំនូរជីវចល វ Sេដអូ េហUម)
Audiovisual (film, animation, video, games)

េផ#ងេទៀត |



រចE'ម៉ូត និងេសI'ៃច;"បតិដK &'វ Mសយ័បEN 'ប់បនCដ៏ំសំR'ន់ស"S'ប់អង12'រ ឬ56 'បន័

design and creative services are an important 
secondary sector for many organisations.

ទស#នីយ'(ពសិល,ៈ
Performing arts

េសB(កមCរចE( និងៃចGHបឌិត (មូ៉ដ េM(តទស#ន៍ ផលិតផល)
Design and creative services (fashion, visual, product)

សិល,ៈសូន?រ @ប
Visual arts

ត<ន=ី
Music
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CCI agencies (events, advocacy, grantmaking, incubation)
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Heritage, museums, libraries, archives
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Only 30% of 
Organisations 
are formally 
registered. <"នចុះប>?ី

30%

មិន<"នចុះប>?ី

70%
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Few organisations have large revenues. many 
organisations have small revenues.

$2,500 USD

$89,339 USD
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A surprisingly small amount of revenue 
comes from cultural activity.

91% 17% 13%
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The performing arts Sector is more 
dependent on tourism and global income.

64%

performing arts organisations'

68%

performing arts organisations' 

54%

performing arts organisations' 
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ASEAN is The top export region for 
Cambodia's cultural sector.
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Only 11% of new 
creations are 
registered as 
Intellectual 
property.

124

14
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91% of revenue is from within Cambodia, but only two 
Thirds of customers are cambodian.



Earned Income and grants are the 
most important income sources.

"Y'ក់ចំណូល និងមូលនិធិ&'"បភពធនm'នសំR'ន់&'ងេគ



ែផន2'រនិរនnរ+'ព និងយុទo5'"សn&'ឧបករណ៍ដ៏សំR'ន់ស"S'ប់អង12'រ ឬ56 'បន័&'េ"ចីន

Sustainability and Strategic plans are a 
key tool for many organisations.

66% 68%
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Only 20% of organisations provide access to NSSF, 
insurance plans or other forms of social protection.

20%
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Most ORganisations do not find Cambodia's 
cultural sector financially healthy .



Individuals
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More than a third of individuals work 
primarily in the performing arts.

ទស#នីយ'(ពសិល,ៈ
Performing arts

ត<ន=ី
Music

អក#រសិល,៍ និងេ4(ះពុម8ផ:(យ
Literature and publishing

សិល,ៈសូន?រ @ប
Visual arts

េM(តទស#ន៍ ('(ពយន= គំនូរជីវចល វ Sេដអូ េហUម)
Audiovisual (film, animation, video, games)
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Advertising, TV and radio

េផ#ងេទៀត



S'នបុគ1ល&'េ"ចីនេធ9ី2'រក;<ងវ Mសយ័េ5'តទសCន៍&'2'រr'របEN 'ប់បនCំ

Many individuals work in the audiovisual 
industry as a secondary sector.

ទស#នីយ'(ពសិល,ៈ
Performing arts

ត<ន=ី
Music

េM(តទស#ន៍ ('(ពយន= គំនូរជីវចល វ Sេដអូ េហUម)
Audiovisual (film, animation, video, games)

សិល,ៈសូន?រ @ប
Visual arts

អក#រសិល,៍ និងេ4(ះពុម8ផ:(យ
Literature and publishing

](រផ:(យk(ណិជlកមC ទូរទស#ន៍ និងវ mទ?n
Advertising, TV and radio



ស"S'ប់បុគ1ល ក"មរក"Y'ក់កៃ"ម"គប់"s'ន់ពី2'រr'រវប@ធម៌របស់ពួកេគU'ស់

Individuals rarely generate sufficient 
revenue through their cultural work.

$1,000 USD

$2,541 USD
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Only a very small amount of revenue 
comes from the Tourism industry.

73% 37% 7%
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Individuals 
registered Only 
8.5% of their new 
creations as 
Intellectual 
property.

716

61



&'មធ]ម បុគ1លY'នបេងtីតៃដគូអនnរវ Mសយ័ថbី"បែហល ៤.៨

each individual established 4.8 new inter-
sectoral partnerships on average.



Earned Income is the single most important 
income source for individuals.

"Y'ក់ចំណូលែដលរកY'ន&'"បភបចំណូលែដលសំR'ន់បំផុតស"S'ប់បុគ1ល



S'នេ"ចីន&'មួយ+'គបីៃនបុគ1ល Y'នទទួល"បពន័os'jy'រសង1ម

more than one third of individuals have 
access to some form of social protection.

39%
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Most Individuals do not feel confident in their 
abilities to participate in policymaking.




