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MORE THAN A THIRD OF ORGANISATIONS WORK
PRIMARILY IN THE PERFORMING ARTS.
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Visual arts
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Design and creative services (fashion, visual, product)
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DESIGN AND CREATIVE SERVICES ARE AN IMPORTANT
SECONDARY SECTOR FOR MANY ORGANISATIONS.

sajS wmnedeyy: 45.2%

Performing arts

WEunagios) Sis(uda (Yx wwnasagsS wdarm) 29.0%
Design and creative services (fashion, visual, product) =

SO U]t RSV 22 6%

Visual arts

i 19.4%

Music

Smaws CCI (Faminh minajud viaysi mialfs) 16.1%
CCl agencies (events, advocacy, grantmaking, incubation) -

WHRAALN, eNiBSs, uameew, ugnan; 12.9%
Heritage, museums, libraries, archives -
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ONLY 30% OF
ORGANISATIONS
ARE FORMALLY
REGISTERED.

o SG;SUCﬁ | Registered

10%

gsm sq:umj | Not registered
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FEW ORGANISATIONS HAVE LARGE REVENUES. MANY
ORGANISATIONS HAVE SMALL REVENUES.

MEDIAN Revenue Jan-Jun 2022

AVERAGE Revenue Jan-Jun 2022

989,339 USD
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A SURPRISINGLY SMALL AMOUNT OF REVENUE
COMES FROM CULTURAL ACTIVITY.
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THE PERFORMING ARTS SECTOR IS MORE
DEPENDENT ON TOURISM AND GLOBAL INCOME.
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ASEAN IS THE TOP EXPORT REGION FOR
CAMBODIA'S CULTURAL SECTOR.

MENS (NUUMUSIHEGYUT 1B 1)anmu) | ASEAN (incl. Singapore, Thailand, Vietnam)

UNMANHIU (NUUMUSIHUISTMNY MU6H
UEUUJA) | EU (incl. France, Germany, Belgium)
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ONLY 11% OF NEW
CREATIONS ARE
REGISTERED AS 0
INTELLECTUAL

PRBPERTY_ New creations New creations registered as

intellectual property
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91% OF REVENUE IS FROM WITHIN CAMBODIA, BUT ONLY TWO
THIRDS OF GUSTOMERS ARE CAMBODIAN.

36.7%

of organisations sell digital cultural products.

67.3%

of organisations’ visitors / customers / clients are Cambodian.

56

new inter-sectoral partnerships were developed by organisations.
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EARNED INCOME AND GRANTS ARE THE
MOST IMPORTANT INCOME SOURGES.

1 masapaizusgums | Earned income

2 YouSH | Grants

3 uipA| Donations

4 fﬁﬁiﬁjmmiaUﬁﬁ | Corporate sponsorship

B =anns / ywlkmaigs | Private  self-funding
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SUSTAINABILITY AND STRATEGIC PLANS ARE A
KEY TOOL FOR MANY ORGANISATIONS.

66% | 68%

of organisations have a of organisations have a
strategic plan that covers a sustainability plan.
minimum of three years.
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ONLY 20% OF ORGANISATIONS PROVIDE ACGESS T0 NSSF,
INSURANGE PLANS OR OTHER FORMS OF SOCIAL PROTECTION.
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MOST ORGANISATIONS DO NOT FIND CAMBODIA'S
CULTURAL SECTOR FINANGIALLY HEALTHY .
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_ 29%
D 26% _mEER
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§«tﬁg[}5§§ Financial healthiness of the
cultural and creative industries

3%

HMAIGITBUIRRIFUSIEN ML
Ability to participate in policy making
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MORE THAN A THIRD OF INDIVIDUALS WORK
PRIMARILY IN THE PERFORMING ARTS.
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Performing arts
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Music

HAjIEIN] SuimengRpw
Literature and publishing

SO U]t RSV
Visual arts

wasags (mawsg agifiisn Tiksg 1y)
Audiovisual (film, animation, video, games)

mMIRPMAREAY gisays Suls)
Advertising, TV and radio
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Other
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17.2%

36.1%
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MANY INDIVIDUALS WORK IN THE AUDIOVISUAL
INDUSTRY AS A SECONDARY SECTOR.

SEUIS UM 8T RU]:
P\J;r or?ni arbtjs 38'6%
[ 29.9%
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mnm;;q;é (mawg AgHIGU Ty 1Ww) 18.1%

Audiovisual (film, animation, video, games)
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V'Juz;l J“ts 12'6%
EUCU Suimsn ﬁ 33)

Lger J and pu bli ﬁng 12'6%

MIRNM AN qiS Suis
Y Advethri'sTi’né,TV\a}ndradig 11-8%
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INDIVIDUALS RARELY GENERATE SUFFICIENT
REVENUE THROUGH THEIR CULTURAL WORK.

$1,000 USD

AVERAGE Revenue Jan-Jun 2022
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ONLY A VERY SMALL AMOUNT OF REVENUE
COMES FROM THE TOURISM INDUSTRY.

13% 371% 1%
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of total revenue was from within of total revenue resulted from of total revenue was generated
Cambodia cultural activity through the tourism industry
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INDIVIDUALS
REGISTERED ONLY
8.9% OF THEIR NEW
CREATIONS AS
INTELLECTUAL
PROPERTY.

New creations

61

New creations registered as
intellectual property
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EACH INDIVIDUAL ESTABLISHED 4.8 NEW INTER-
SECTORAL PARTNERSHIPS ON AVERAGE.

27.3%

of individuals sell digital cultural products.

648

new inter-sectoral partnerships were developed by organisations.
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EARNED INCOME IS THE SINGLE MOST IMPORTANT
INCOME SOURCE FOR INDIVIDUALS.

1 asapaikusgums | Earned income

2 E“II,'U§§ | Grants

3 izgiuunmiaugy | corporate sponsorship

4 uimpa| ponations

B anns / yudkmaigs| Private  self-funding
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MORE THAN ONE THIRD OF INDIVIDUALS HAVE
ACGESS T0 SOME FORM OF SOCIAL PROTECTION.
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MOST INDIVIDUALS DO NOT FEEL CONFIDENT IN THEIR
ABILITIES TO PARTICIPATE IN POLICYMAKING.
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= edge and story



